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Hans Johnson
Férordnad
varderingsman
(certified appraiser)
at KVD-Kvarndammen-
Bilauktioner AB
(Sweden)

Hervé Martin
Director of Used Cars
(through June 2009),
PSA Peugeot Société
Anonyme

(France)

Stefan N. Quary
Managing Director
of DURKOP GmbH
(Germany)

Peter F. Schmid
CEO of
mobile.international
GmbH/mobile.de
(Germany)

Martin Verrelli
Head of Group
Remarketing at
Volkswagen AG
(Germany)

Matthias Wissmann
President of the
German Association of

the Automotive Industry

(VDA) and former
German Minister of
Transportation
(Germany)

Tom Kedor
Managing Director

of MOTOR-TALK GmbH
(Germany)

Sylvain Massardier
Secretary General
of Conseil National
des Professions de
I"Automobile CNPA
(France)

Tomas Herrera Ricoy
Director General

of GANVAM Asociacion
Nacional de Vendedores
de Vehiculos a Motor
(Spain)

Dr. Michael
Trautmann
Managing Director
and Co-Founder of
kempertrautmann
GmbH

(Germany)

Alexander von
Waldenburg-Dresel
Manager of Sales
Network Analysis &
Concepts at Audi AG
(Germany)

Janis Zarins
Marketing Manager
at Upplands Motor
Uppsala AB
(Sweden)

Jan Lo6v

Deputy Director
of Upplands Motor
Uppsala AB
(Sweden)

Jorg Plathner
Member of the Board
at Motor Presse Stutt-
gart GmbH & Co. KG
(Germany)

César Rivero
Sales Manager

of Commercial
Mercedes-Benz S.A.
(Spain)

Tomas Ulander
Manager Car Division
at Motorbranschens
Riksférbund MRF
(Sweden)

Thomas Werthmann
Managing Director
at MAHAG Automobil-
handel und Service
GmbH & Co. KG
(Germany)



CARFAX Europe

CARFAX Europe was founded in 2007 together with Christian Schmitz and Frank Briiggink, who are the managing
directors of the Munich-based company. CARFAX Europe was the first company in Europe to provide vehicle history
information for used cars in the form of online reports — an independent tool that makes buying and selling used
cars more efficient, reliable and transparent across Europe.

Taking a neutral and objective approach, CARFAX Europe combines a wide range of vehicle-related data to provide
customers with the most comprehensive vehicle information possible. CARFAX vehicle histories also offer sub-
stantial advantages to private sellers of vehicles, commercial used-car dealers, vehicle manufacturers, government
agencies and insurers. Consumer protection, road safety and the prevention of vehicle-related crime are enhanced
over the long term.

In Europe, the service is continuing to expand in cooperation with public partners, trade associations and companies
in the automotive industry. In the United States, CARFAX Inc. has been the market leader in vehicle histories for
over 20 years.

Musiol Munzinger Sasserath
Musiol Munzinger Sasserath is a leading independent implementation-oriented brand consultancy.

The firm helps to develop sustainable value for their clients’ brands. Based on exceptional brand knowledge and
brand management expertise, Musiol Munzinger Sasserath collaborates with companies to successfully manage
their brands and to develop organizations. Brand ideas are then effectively and efficiently communicated through
leveraging powerful signals to all relevant channels.

Musiol Munzinger Sasserath’s business expertise covers automotive/mobility, consumer goods, financial services,
retail, service industries, utilities, IT/telecommunications, industrial goods and technology, media and entertainment,
pharmaceuticals and healthcare and organizations.

F.A.Z.-Institut fiir Management-, Markt- und Medieninformationen

The F.A.Z.-Institut fir Management-, Markt- und Medieninformationen is a key information and service partner for
businesses, associations and organizations — with a comprehensive range of specialist magazines, analyses, events
and consulting services. As a fully owned subsidiary of the Frankfurter Allgemeine Zeitung GmbH, the F.A.Z.-Institut
is committed to the high quality standards of one of Europe’s leading media companies.

Four editorial areas provide journalistic expertise and customized print and online publications in German and
English. The FA.Z.-Institut fir Management-, Markt- und Medieninformationen prepares studies (often drawing
from management surveys), guidebooks, magazines and newsletters on behalf of companies that focus on the
areas of management, industries, finance markets, PR/communication and foreign economies.
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